
2007-2008 Annual Report

Tourism is Currituck County’s most vital industry, generating over $120,000,000 
in travel expenditures each year.  As a result, the County is fiscally sound and 
citizens enjoy an annual tax relief of nearly $1,600 per household.

The Tourism Department, Tourism Advisory Board, and Tourism Development 
Authority are pleased to present this annual report.  It highlights the economic 
impact of  tourism in Currituck County during the 2007-08 fiscal year and 
contains information and data on tax collections and marketing programs, as 
well as the goals and objectives of  the Tourism Department.
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      Research & Statistics

Occupancy Tax Collections

Sales Tax Collections

Website Statistics

Visitor Information Distributed

Occupancy tax collections for 2007-2008 increased $736,254 .00 from the 
previous year.

Sales tax collections increased slightly - $28,882.00 over the 2006-2007 
fiscal year.

Leads are requests for information from perspective visitors.

Fiscal Year Statistics



       Publications

E-NEWSLETTERS

The Travel and Tourism Department sends periodic 
e-newsletters to businesses in order to keep tourism 
stakeholders informed and up-to-date on news and 
happenings in Currituck County.

E-blasts and e-newsletters are also sent to perspective 
visitors to the Currituck Outer Banks.  They include special 
offers, discounts, and announcements of  special events.

WEBSITE

Currituck County tourism businesses and attractions are 
promoted free of  charge online on the Department’s travel 
website, ComeToOurBeach.com.

MEDIA KIT

A media kit was created and 
has been distributed online and 
in print to various media outlets 
in an effort to gain editorial and 
increase public relations for 
tourism businesses.

CUSTOMER SIGNATURE

DATE

TITLE

DATE

SALESPERSON

08.07

Computer Generated Proof.Does not show final print quality.

Artwork, composites, speculative advertising, etc. produced by 

Sunny Day Guide is the sole property of Sunny Day Guide and 

may not be reproduced under any circumstances.

COPYRIGHT© SUNNY DAY GUIDE®800 Seahawk Circle, Suite 106, Virginia Beach, VA 23452 • PHONE: (757) 468-0606  FAX: (757) 468-1303 or (757) 368-2477

AD PROOF
❏  AD     ❏ EDITORIAL     ❏ OTHER

Ad Changes:
Be sure to review ad for correct phonenumbers, hours, addresses, prices, and web site addresses.

Please check the appropriatebox, sign and return.❏ OK to Print   ❏ Submit NEW Proof❏ OK to Print w/Corrections as Marked

Please Check Carefully

We cannot be held responsible for errors appearing in the final printed piece which are not brought to our attention.

FOR OFFICE USE ONLYDate In
Job #                         
Salesperson
Pick up                           Proof #

ARTIST

PROOF OUT

TIME

Event Planner
and

lb

4
10-18-07

CWG8012a

95% view
photo credit:island photography

Laura C

PRINTED PUBLICATIONS

Currituck Outer Banks Visitor’s Guide - 
includes a comprehensive list of  all tourism-
related businesses, annual events, historical 
features and general travel information.

Wedding & Event Planner - assists in 
planning weddings, family reunions and 
other events. The publication lists the service 
businesses needed to plan these special 
occasions. 

Currituck Outer Banks Newspaper - 
highlights key attractions and activities in 
the area and assists visitors in planning 
activities once they arrive. Popular features 
include “Activities for Kids” and “Rainy Day 
Ideas.”

Corolla Map - displays attractions on the 
Currituck Outer Banks. It is distributed to 
guests at County Information Centers and 
via local businesses. 

Trails Guide - highlights the County’s 
dining, shopping, wineries and brewery, and 
farm markets.

Travel & Tourism Department Expenditures Support of Funds 

Tax Relief
Currituck County’s average tax relief  benefit per 
household in 2007 was $1,593.74.  This means that due 
to the tourism industry, each household in County saved 
$1,593.74 in taxes for 2007. Tax relief  is the sales tax 
revenue from state and local taxes divided by the number 
of  households.  

Although occupancy tax (the lodging tax paid by visitors) 
was up by over $700,000 from the previous year, visitor 
spending remained flat. This is more than likely due to the 
country’s struggling economy. 

Currituck County ranked 27th in travel impact among 
North Carolina’s 100 Counties for 2007.

MEDIA KIT

A media kit was created and 
has been distributed online and 
in print to various media outlets 
in an effort to gain editorial and 
increase public relations for 
tourism businesses.

Currituck is where your

next great adventure begins.

• Dining & Shopping

• Swimming & Fishing

• Historical Sites & Wild Horses

• Birding & Wildlife Viewing

• Hiking & Cycling

• Museums & Parks

• Boating & Water Sports

• Sightseeing & 4-Wheeling

• Art & Antiques

• Markets & Festivals

• Vineyards & Wineries

• Golf & Tennis

Ready, set, go!

ComeToOurBeach.com

ComeToOurBeach.com
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Mileage From Major US Cities

to the Currituck Outer Banks

Atlanta .................
......625

Baltimore .................
..340

Charlotte .................
...390

New York ..................
...450

Philadelphia ...............3
60

Raleigh ..................
.....220

Richmond ..................
. 195

Washington DC ...........290

Currituck Outer Banks...

More than you

imagined.

Once you discover all that Currituck offers, 

you’ll come back for more. ComeToOurBeach.com

Currituck Outer Banks...

More than you imagined.
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The purpose of  the Support of  Funds program is to assist Currituck County 
non-profit organizations and tourism-related businesses in promoting and 
marketing tourism and culturally-related events and activities.  The program 
provides monies for advertising and the promotion of  events and festivals.



CURRITUCK COUNTY 
WELCOME CENTER

106 Caratoke Highway
Moyock, NC 27958

877-287-7488 | 252-435-2947

CURRITUCK OUTER BANKS 
VISITOR’S CENTER

500 Hunt Club Drive
Corolla, NC 27927

252-453-9612

1. Increase the number of  visitors to Currituck County, 
thus increasing occupancy tax and sales tax revenues.

2. Continue to promote the attractions and tourism-
related businesses located throughout the entire County, 
including the mainland, beaches and Knotts Island.

3. Utilize the County’s visitor information centers as 
“sales centers” to promote visitor spending.

4. Enhance and aggressively market the tourism website, 
visitcurrituck.com (ComeToOurBeach.com).

5. Maintain strategic alliances with tourism-related businesses, 
attractions and other groups in Currituck County.

6. Continue to analyze the effectiveness of  print and 
electronic ad campaigns.

7. Expand efforts to obtain editorial through local, 
regional, state, national and international media.

8. Continue to work closely with, and utilize the 
knowledge of, the industry leaders appointed to the 
Tourism Advisory Board.

9. Utilize the objectives set forth in the Comprehensive 
Tourism Research and Strategic Plan recommended 
by Randall Travel Marketing, Inc. and adopted by the 
Tourism Advisory Board.

10.  Communicate effectively to 
residents, businesses, and elected 
leaders the importance of  tourism 
to the local economy.

To learn more about the marketing strategies 
for the Currituck County Department of  Travel 
& Tourism and to view a complete copy of  the 
2008-2009 Marketing Plan, go to the Business 
Resources section of  ComeToOurBeach.com.

residents, businesses, and elected 
leaders the importance of  tourism 

To learn more about the marketing strategies 
for the Currituck County Department of  Travel 
& Tourism and to view a complete copy of  the 
2008-2009 Marketing Plan, go to the Business 

In an effort to obtain more editorial, the Tourism 
Department held several press tours and familiarization 
tours in the County. These tours exposed the media and 
travel professionals to attractions and the unique experiences 
of the Currituck Outer Banks.  Guests had the opportunity 
to tour vineyards, see the Grave Digger, observe the Corolla 
Wild Horses, climb the Currituck Beach Lighthouse, visit the 
Whalehead Club, shop, and sample coastal fare.

The media wrote editorial for their publications, giving 
readers insight into what Currituck has to offer. (Travel 
professionals can better recommend the area once they 
have seen and experienced it.)

Press releases and e-blasts were sent to media about 
the unique events, businesses, and attractions. This has 
resulted in several stories being released that promote 
Currituck County. 

CURRITUCK COUNTY DEPARTMENT OF 
TRAVEL & TOURISM

Diane Sawyer, Director
Veronica Brown, Marketing Coordinator

Irina Coccetti, Public Relations
Daniel F. Scanlon II, County Manager

252-435-2938 | info@visitcurrituck.com

The Department received four state awards from the 
Destination Marketing Association of  North Carolina. 

First place awards were received for Best Print Advertising 
and Best Local Constituents Communications/
Newsletter.  Second place awards included Best Visitor’s 
Guide and Best Niche Marketing. 

Currituck County competed in the Large Budget category 
against destinations such as Asheville, Raleigh, and Charlotte.

The Tourism Department also won a Bronze Award in 
the Summit International Awards. 

Throughout its fourteen-year history, the Summit 
International Awards has established itself  as one of  the 
premier arbiters of  creative and communication excellence. 
Companies and individuals, from more than 25 countries 
submitted entries to this year’s awards programs. 
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