






A total of over 95,000 visitors passed through the doors of the Currituck County 
Welcome Center in Moyock and the Currituck Outer Banks Visitor’s Center in 
Corolla during 2010.

An enthusiastic team of visitor relations associates shared information about 
county attractions, shops, restaurants, lodging, activities and attractions. 

Hundreds of brochures, provided by local businesses, are available at the 
centers. New display cases at the Moyock center showcase area stores, activities, 
and the history and wildlife of Currituck. A picnic area, warehouse space and 
additional restrooms have made the center a top-notch, convenient facility for 
the traveling public. Plans are to add additional display cases to Moyock and 
Corolla centers.

During 2011, the Corolla center was renovated to include additional restrooms, 
new brochure racks, and a much-needed “facelift.”  

Staff  training is essenti al to the centers’ success, and on-going training ensures that 
visitors will receive the most up-to-date informati on with excepti onal customer 
service. Plans are to have a joint Familiarizati on Tour with the Outer Banks Visitor 
Bureau’s visitor center employees to allow both counti es to bett er promote the 
region to visitors.

The Department is proud of what has been accomplished thus far with the visitor 
informati on centers and will conti nue to strive to make the centers a regular stop 
for everyone who comes to Currituck County and points south.
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Currituck Welcome Center, Moyock

Currituck Visitor Center, Corolla

An exciti ng year of events is approaching for Currituck County. The Currituck 
Department of Travel and Tourism recently added a new positi on: Promoti ons 
and Events Coordinator.  With this positi on, the department will be bett er able to 
promote a wider range of events in order to draw more people to the county.  The 
promoti ng of the events will be adverti sed through various sources, such as social 
networking, printed materials, radio and more.   

July will start off  with a bang with the annual fi reworks display at Currituck Heritage 
Park. Live music, a cornhole tournament, a watermelon eati ng contest, and a marionett e 
show are just a few of the new exciti ng features that will be held this year.  There are 
many more great events planned for Corolla and Currituck’s mainland.  Events such as the 
Wildlife Festi val bring people from all over to enjoy the art of nature in Currituck.



The Buy Local Campaign is a partnership among the Currituck Travel & Tourism 
Department, Currituck County Department of Economic Development, and the 
Currituck Chamber of Commerce.  The Currituck County Board of Commissioners 
is in FULL SUPPORT of the campaign and is providing funding for its operati on.  
It is imperati ve to have a thriving mainland corridor economy to support the 
tourism industry, which is the county’s largest industry.  Tourists and residents 
need restaurants, gas stati ons, and places to shop.  Currituck County residents 
need businesses where they can shop all year long.  

The goal of the Buy Local campaign is to promote businesses LOCATED IN 
CURRITUCK COUNTy and to educate citi zens about the importance of buying 
local and how individuals can make an impact on the local economy.  It is 
important to help our local businesses grow and thrive, so that they can conti nue 
to contribute to a sound economy and support the tourism industry.

A Buy Local Campaign is an EDUCATIONAL PROGRAM designed to inform 
county citi zens and businesses on the importance of spending their dollars locally.  Buying local re-circulates income 
within the community and returns increased tax revenue.  

The top reasons to buy local include:

• Buying local keeps the sales tax in Currituck County, and those funds can be 
used to support local health clinics, police, parks, emergency services, educati on 
and other services.
• Buying local has a multi plier eff ect and helps maintain and/or create jobs 
in the community.  Local businesses employ a variety of supporti ng services, 
circulati ng money in the community and strengthening the local economy.
• Local businesses cater to the cultural and historical base of the community 
they serve.  Unique businesses are vital to the diverse character of our 
communiti es.  The more interesti ng and unique we are as a community, the 
more we att ract tourists, shoppers and others who want to visit Currituck.  It 
makes us a desti nati on.
• Local businesses are more likely to give back to 
the community and encourage entrepreneurial 

growth.  They will sponsor litt le league teams, donate to the food bank, support the 
Fire Department, etc.

The launch date for the Buy Local Campaign is scheduled for Summer 2011.  
Marketi ng strategies include:

• Develop a Buy Local website
• Provide a marketi ng kit for local businesses (signage, point-of-purchase materials, 

rubber stamps, decals, clings, etc.)
• Use a variety of media to promote campaign:  television, newspaper, local events 

(civic groups, social clubs, churches, schools, etc.), Chamber events, Currituck 
County events

• Include social media (Facebook, Twitt er, LinkedIn, YouTube)
• Coordinate retail marketi ng events
• Uti lize guerrilla marketi ng

A successful campaign will create awareness of the importance of supporti ng local 
businesses.  Buying local will keep more tax revenue within Currituck County, help our businesses succeed, and support 
the tourism industry.
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