








Public Relations

The Department received four state awards from the
Destination Marketing Association of North Carolina.

First place awards were received for Best Print Advertising
and Best Local Constituents Communications/
Newsletter. Second place awards included Best Visitor’s
Guide and Best Niche Marketing.

Currituck County competed in the Large Budget category
against destinations such as Asheville, Raleigh, and Charlotte.

2008 - 2009 Goals & Objectives

1. Increase the number of visitors to Currituck County,
thus increasing occupancy tax and sales tax revenues.

2. Continue to promote the attractions and tourism-
related businesses located throughout the entire County,
including the mainland, beaches and Knotts Island.

3. Utilize the County’s visitor information centers as
*“sales centers” to promote visitor spending.

4. Enhance and aggressively market the tourism website,
visitcurrituck.com (ComeToOurBeach.com).

5. Maintain strategic alliances with tourism-related businesses,
attractions and other groups in Currituck County.

6. Continue to analyze the effectiveness of print and
electronic ad campaigns.

7. Expand efforts to obtain editorial through local,
regional, state, national and international media.

Contact Information

CurrITUCK COUNTY
WEeLcoME CENTER

106 Caratoke Highway
Moyock, NC 27958
877-287-7488 | 252-435-2947

CurrITUCK OUTER BANKS
VisiTor’s CENTER

500 Hunt Club Drive
Corolla, NC 27927
252-453-9612

In an effort to obtain more editorial, the Tourism
Department held several press tours and familiarization
tours in the County. These tours exposed the media and
travel professionals to attractions and the unique experiences
of the Currituck Outer Banks. Guests had the opportunity
to tour vineyards, see the Grave Digger, observe the Corolla
Wild Horses, climb the Currituck Beach Lighthouse, visit the
Whalehead Club, shop, and sample coastal fare.

The media wrote editorial for their publications, giving
readers insight into what Currituck has to offer. (Travel
professionals can better recommend the area once they
have seen and experienced it.)

Press releases and e-blasts were sent to media about
the unique events, businesses, and attractions. This has
resulted in several stories being released that promote
Currituck County.

The Tourism Department also won a Bronze Award in
the Summit International Awards.

Throughout its fourteen-year history, the Summit
International Awards has established itself as one of the
premier arbiters of creative and communication excellence.
Companies and individuals, from more than 25 countries
submitted entries to this year’s awards programs.

8. Continue to work closely with, and utilize the
knowledge of, the industry leaders appointed to the
Tourism Advisory Board.

9. Utilize the objectives set forth in the Comprehensive
Tourism Research and Strategic Plan recommended
by Randall Travel Marketing, Inc. and adopted by the
Tourism Advisory Board.

10. Communicate effectively to
residents, businesses, and elected
leaders the importance of tourism
to the local economy.

To learn more about the marketing strategies
for the Currituck County Department of Travel
& Tourism and to view a complete copy of the
2008-2009 Marketing Plan, go to the Business

Resources section of ComeToOurBeach.com.
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